
 

 
 

  

11pct growth forecast for aquaculture exports 
 

Peruvian aquaculture exports could grow 11 per cent year-on-year this year and 

reach USD 300 million, thanks to higher shrimp and trout shipments to the 

international market, according to estimates from the Foreign Trade Centre of the 

Chamber of Commerce of Lima (CCL). 

 

The business association highlights that the behaviour of aquaculture exports is in 

line with the shipments registered between January and September 2018, when 

products were exported for a total of USD 218 million, 10 per cent more than in the 

same period of 2017. 

"This is mainly driven by shrimp and trout shipments to the United States, an 

important market that accounts for 46 per cent of the exports of this sector," said 

Carlos García, manager of the Foreign Trade Centre of the CCL. 

 

But although the aquaculture sector is registering an optimal performance this year, it 

should be noted that in the last five years (2013-2017) a decrease in value of about 9 

per cent was registered: sales abroad changed from USD 298 million in 2013 to USD 

270 million in 2017. 

Garcia attributed that fall, to a large extent, to problems in the production of scallops, 

derived from the climatic conditions due to El Niño phenomenon and the little 

technification in the production processes. 

In 2013, scallop shipments amounted to USD 158.6 million, while in 2017 they fell 83 

per cent to only USD 26.5 million. 

 

Between 2013 and 2017 the other species of the sector showed 

growth in their exports, as it is the case of shrimp, trout, tilapia and 

paiche, with sales for a total of USD 244 million in 2017 and a positive 

average variation of 67 per cent compared to year 2013, indicated the 

CCL. 

 

 

 



 

 
 

 

 

The United States consolidates itself as the main buyer for most of 

the products of the aquaculture sector, except in the case of the 

scallop, which has France as the main market. 

 

Other attractive markets are the other countries of North America, 

Latin America and Eastern Europe. However, from the CCL it was 

pointed out that many of them do not reach local products due to lack 

of production capacity and sanitary access policies. 



 

 
 

 

 

"The Asian market will always be our main competitor in this sector and it can be 
presented as an opportunity for certain niche products, such as the case of Amazonian 
species that, due to texture and colour, adhere to these markets, but we still do not 
have the adequate infrastructure to exploit the production from these regions," Garcia 
explained. 
 

 
Lien article : https://fis.com/fis/worldnews/worldnews.asp?l=e&id=100745&ndb=1 
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